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Key Opportunities ‘D

——

Social Media is Prospecting, not Advertising.

Betsie Huben Facebook has allowed me to be connected to
the friends of my own children and - it has allowed me to refer
them to agents where they want to be. It has been very
uplifting to be able to reach out and help all these wonderful
young folks. And - it has been wonderful to know what became
of them after their high school graduation. I was a nay sayer
who has turned into the original Yay! sayer.

43 minutes ago * Delete *Flag

*
Social Media is dialogue, not monologue.

Matthew Ferrara asked Which socal network do you use the most?
Atm © [fobo anme -

) Twitter

) | Uinlsadin .

Social media creates a new “social” search opportunities.

Matthew Ferrara
Does anyone have a good replacement window company they trust in Mass, ?
March 28 at 6:26pm * @ * Like * Comment

175/ \ John B Saari ! used Harvey Windows and they came out great
N\ March 28 at 6:28pm * Unlice - «3 1 person

Judy Stern-Gatena do you have Angleskst 7 It's a great resource
March 28 at 6:34pem * Unlike - o 1 person

| Chuck Raymond Ultimate Window in Weymouth was awesome.
They will travel and are insured. Check them out.

March 28 at 7:03pm * Uniike * & 1 person

Matthew Ferrara Thanks for all the suggestions!
March 28 at 7:07pm - Like

Susan Rochwarg Harvey- good stuff- not badly priced-

March 28 at 7:12pm * Unlike * &3 1 person

Stacey Schrader new rock, tax break, look
=% great ( def Increase home value) warm and lower heat bills. 1 stll

have a few more to do - just not having to put up storms in winter

is worth it.
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Apply to Facebook ‘2)

Social Media is Prospecting, not Advertising.

Alec Hagerty OMG!!! Renee just announced... 4 yr.full ride Cutler
Scholar... honors program!!! to Ohio University ...

E]‘at:._t an hour ago via Mol /eb * Comment * Like

€ 18 people bke this.
2 view all 16 comments

Phil Frye Congrats! I'm going to go make Grace study right
rl‘;wrr;f;\)xos g0

. Mark Jeffers Awesome!!! Way to go Renee!
r S6 seconds ago

Write a comment...

Social Media is dialogue, not monologue.

Social media creates a new “social” search opportunities.

Dw.. Debbie McClymont via Matthew Ferrara & Company
Wonderful articke! Every REALTOR should read this and have 3 good hard look at
SPURPLL their markesig.

It Isn't About You | Matthew Ferrara & Company

www.matthewferrara,com

€
& Suzi Stepanovich likes this.
Suzi Stepanovich good artice!
2 hours 290 * Uke

tthew Ferrara Thanks for reshanng itt
out an hour ago - Like

Mike Scott That is 50 on point it's scary, as an industry we just don't
"get it"... Guess I've got some work to do!
56 minutes 3go * Unlke - & 1 person

2@ Jeff Linda Shackelford Boy, that's food for thought. Too bad that
1“ artide wasn't around 7 years 390 before I gave up my license. I found
that most "consumer’s” wouldn't give 3 new agent a break; they wanted
an agent with 3l the “bells and whistles™, Funny, though, most new
dgents were the one's eager to go above and beyond. Nature of the
beast, 1 guess, but 3 good read none-the-less.

3 min 0 * Like
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Apply to Twitter Q’
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Social Media is Prospecting, not Advertising.

Social Media is dialogue, not monologue.

Social media creates a new “social” search opportunities.
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Apply to Twitter

Social Media is Prospecting, not Advertising.

Social Media is dialogue, not monologue.

Social media creates a new “social” search opportunities.

Matthew Ferrara 2 Minute Guide to the Latest Facebook Page Update
Here's the quick rundown of ..
http://www.matthewferrara.com/rssfeed/facebook_page_update/

You) via Twitter
5 hours ago + Like (2) » Comment

3) Melinda Gray and Paul DiSegna, CDPE, CRB, CRS, ePRO, GREEN
like this

Add a comment

Melinda Gray 2 Minute Guide to Facebook Fan Page Updates | Matthew
Ferrara & Company http://f.co/nhq10KW via @mfcompany via Twitter

5 hours ago - Like = Comment

1st)

r ‘
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Social Media is Prospecting, not Advertising.

Social Media is dialogue, not monologue.

Apply to Twitter U

Social media creates a new “social” search opportunities.
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Makthews Peercmces www.mflearn.com
Y Learning

' Network HOES

Search

> Live Interactive Sessions Each Month
> Ask Questions During Broadcasts
> Latest Trends and Tech Tools
) > Available On-Demand Any Time
A > Perfect for Office Meetings
> Ideal for Training Classes

PeWResearChcenter NUMBERS, FACTS AND TRENDS SHAPING YOUR WORLD

nielsen

m Research and Analysis on Digital Marketing and Media

eMarketer' m Objective Analysis of Internet Market Trends

DIGITAL INTELLIGENCE m Data from over 4,000 Worldwide Sources
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