
Social	
  Media	
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www.mflearn.com
www.ma4hewferrara.com
facebook.com/mfcompany
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Research	
  and	
  Consumer	
  Trends

Monologue Dialogue
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Key	
  OpportuniAes

Social	
  Media	
  is	
  Prospec/ng,	
  not	
  Adver/sing.

Social	
  Media	
  is	
  dialogue,	
  not	
  monologue.

Social	
  media	
  creates	
  a	
  new	
  “social”	
  search	
  opportuni/es.
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Apply	
  to	
  Facebook

Social	
  Media	
  is	
  Prospec/ng,	
  not	
  Adver/sing.

Social	
  Media	
  is	
  dialogue,	
  not	
  monologue.

Social	
  media	
  creates	
  a	
  new	
  “social”	
  search	
  opportuni/es.
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Apply	
  to	
  Twi4er

Social	
  Media	
  is	
  Prospec/ng,	
  not	
  Adver/sing.

Social	
  Media	
  is	
  dialogue,	
  not	
  monologue.

Social	
  media	
  creates	
  a	
  new	
  “social”	
  search	
  opportuni/es.

© 2008, 2010 Matthew Ferrara & Company. All Rights Reserved. For additional information, visit www.mflearn.com



6

Apply	
  to	
  Twi4er

Social	
  Media	
  is	
  Prospec/ng,	
  not	
  Adver/sing.

Social	
  Media	
  is	
  dialogue,	
  not	
  monologue.

Social	
  media	
  creates	
  a	
  new	
  “social”	
  search	
  opportuni/es.

© 2008, 2010 Matthew Ferrara & Company. All Rights Reserved. For additional information, visit www.mflearn.com



7

Apply	
  to	
  Twi4er

Social	
  Media	
  is	
  Prospec/ng,	
  not	
  Adver/sing.

Social	
  Media	
  is	
  dialogue,	
  not	
  monologue.

Social	
  media	
  creates	
  a	
  new	
  “social”	
  search	
  opportuni/es.

© 2008, 2010 Matthew Ferrara & Company. All Rights Reserved. For additional information, visit www.mflearn.com



8

Resources

www.mflearn.com
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